
FCO Coasters

FBC Business Cards

FPB Pins N'Buds

ASI/55610 • PPAI 113471 • UPIC GEMPIRE • SAGE 55367 • WWW.FLORALPROMO.COM

See Page 2 for Set-up, Production information and Art requirements.

•Price includes four color printing on front only with standard 
	 planting instructions on the front.  
•Size includes any rectangular shape. 
	 Custom shapes require special quote.  
•For lapel pin pricing, flip over to our GEMPIRE catalog. 
	 For other product attachments, such as metal bookmarks 
	 or key rings, contact us for pricing. 
•Pricing includes attachment of lapel pin to card 
	 and individual polybag.  
•Imprint area: ¼" margin needed around all edges.

Description Size 250 500 1000 2500

FCO Coaster 4" x 4" 1.80 1.50 1.30 1.00

(A)

Description Size 250 500 1000 2500

FBC  
Business Card

2" x 31/2" 1.30 1.00 0.80 0.70

(A)

•Price includes four color printing on one side only with 	
	 standard planting  instructions on the front. 
•For second side printing add $.40(A) each plus
   additional set-up charge.
•Oval shape also available.
•Imprint area: 3 ½" x 3 ½"

•Price includes four color printing on one side only with 	
	 standard planting  instructions on backside of card. 
•For second side printing add $.40(A) each plus
   additional set-up charge. 
•Imprint area: 1 ½" x 3"

For a truly unique item, attach our emblematic  
jewelry to our Pins N'Buds Cards.

Tear off perforated back panel and plant !

Restaurants • Hotels • Special Events

Description Size 250 500 1000 2500

FPB2 Pins N Buds up to 2" 1.20 0.90 0.80 0.70

FPB3 Pins N Buds up to 3" 1.30 1.00 0.90 0.80

FPB4 Pins N Buds up to 4" 1.40 1.10 1.00 0.90

FPB5 Pins N Buds up to 5" 1.50 1.20 1.10 1.00

Card pricing only, Lapel Pins additional (A)
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See Page 2 for Set-up, Production information and Art requirements.


